
WIN A THREE NIGHT STAY AT 
ANY OMNI HOTEL OR RESORT

SEE END OF PRESENTATION FOR DETAILS
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OMNI HOTELS & RESORTS OVERVIEW
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A SNAPSHOT

HOTELS IN NORTH AMERICA53 

PREDOMINATELY FOUR-
DIAMONDAAA

YEARS OF CONSISTENT 
PRIVATE OWNERSHIP22 

MARKETS IN 22 STATES 
INCLUDING MEXICO & 
CANADA

42
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OMNI HOTELS & RESORTS MISSION

We are a luxurybrand whose incredible family
of associatesputs the soulin hospitality every day. 

The needs of our guests, associates and owners are in the forefront 
of everything we do. Omni caters to all travelers including leisure 

couples,business travelers, families and group & convention 
attendees. Through authenticityand innovation, we create unique, 

memorable experiences.
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Omni is a collection 
of hotelsand resorts created to be 

a focal pointof their city often 
existing as a single property before 
becoming part of the Omni family.

When we approach a hotel, we do 
not have a pre-set format or 

formula. Our design, décor, F&B, 
services and amenities all stem 

from and become reflective of the 
city they inhabit.

Each of our properties 
is unique. bƻ ǘǿƻ hƳƴƛΩǎ 

are alike. Marketing textbooks 
would say this is the wrong way 
to run a brand. We think it is our 

greatest strength.

¢ƘŀǘΩǎ ǿƘȅ ǿŜ Ŏŀƭƭ ƛǘ ƻǳǊ 
local color.
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CITY CENTER COLLECTION

THEOMNI KING EDWARD HOTEL | TORONTO OMNI SAN FRANCISCO HOTEL OMNI LOS ANGELESHOTEL AT CALIFORNIA PLAZA

OMNI CHICAGO HOTEL OMNI BERKSHIRE PLACE | NEW YORK OMNI PARKER HOUSE | BOSTON


