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AN EXCLUSIVE ABC OFFER:

Take 5% off Best Available Rates*   
at all 150+ Drury Hotels in 25 states!
At Drury Hotels, we know your customers have enough to worry 
about while they’re traveling. Our generous, free amenities help make 
your customers’ time on the road easier, allowing them to Travel Happy®. 

 ◆ Free Hot Breakfast
 ◆ Free Hot Food & Cold Beverages at 5:30 Kickback® Every Night
 ◆ Free Wi-Fi Throughout the Hotel
 ◆ 24-Hour Business & Fitness Centers 
 ◆ Swimming Pools & Whirlpools
 ◆ Microwave & Refrigerator in Every Room
 ◆ Drury Rewards Loyalty Program

D R U R Y H O T E L S . C O M  ◆  8 0 0 - D R U R Y I N N

A preferred partner of

“Highest in Guest Satisfaction 
Among Upper Midscale Hotel Chains”

for a 13th consecutive year.   - J.D. Power

Hotel Chain Code: DR
Rate Access Code: ABC

* 10% COMMISSION

NEW HOTELS COMING SOON   

Iowa City, IA
Cincinnati Mason, OH
Columbus Polaris, OH
Knoxville, TN
Richmond, VA

Milwaukee Downtown, WI
Nashville Downtown, TN
Cleveland Beachwood, OH
Bloomington, MN
St. Paul, MN

97.5% of eligible Drury 
Hotels received TripAdvisor’s 

2018 Certificate of Excellence.
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Premier Privileges, ABC’s Corporate 
VIP Program, introduces new 
amenities and a new rate code. New 

in 2019, all hotels in the Premier Privileges 
program—that’s more than 350 hotels in total 
across nearly 60 countries—offer a uniform 
set of amenities that will be at the top of the 
list of your most discerning travelers’ needs. 
Whenever you book a Premier Privileges hotel 
using the new AOM Rate Code, the client will 
receive the following benefits: 

Complimentary Breakfast: Every 
Premier Privileges hotel provides free daily 
breakfast for up to two people. Offerings vary 
between continental and full breakfast, so  
check the hotel profile on ABC’s online hotel  
directory for details.

Free Wi-Fi: Having to pay a daily fee 
to access Wi-Fi can be an immediate factor 
of dissatisfaction for travelers, particularly 
high-end business travelers who need to get 
work done efficiently. You can rest assured 
travelers will never face this at a Premier 
Privileges property. 

Room Upgrades: Travelers will feel 
like elite guests with free upgrades, based on 
availability at check-in. These amenities are 
available across a wide range of four- and 
five-star properties, including many of the 
world’s most highly rated luxury brands 
such as Fairmont, Raffles, Swissotel, NH 
Collection, Hyatt, Shangri-La Hotels 
& Resorts, and Jumeriah, just to name a 
few. More than 20 percent of the hotels in 
the program are independent properties, 
featuring luxurious hotels from Leading 
Hotels of the World, Preferred Hotels & 
Resorts, and Design Hotels. 

Premier Privileges is truly a global 
program, with 80 properties in the United 
States and the rest covering all continents. 
Whether your client needs a hotel in China, 
Argentina, Spain, the United Kingdom, 
Canada, Italy, Mexico, United Arab 
Emirates, the Caribbean or elsewhere, 
Premier Privileges will have them covered. 
We make it easy to book Premier Privileges 
for your corporate VIP clientele.  You can 
easily access Premier Privileges via your 

global distribution system using rate code 
“AOM” for simple booking and fulfillment. 
Participating hotels will be identified under 
the “AOM” rate code with the descriptor “ABC 
Premier Privileges”. 

Premier Privileges is only one of the 
special programs we offer as part of the 
ABC Premier Hotel Program.  Our Better 
Than BAR program features discounts 
off best available rates at nearly 20,000 
hotels around the world, some as high as 30 
percent when you book the ABC rate code; 
and ABC’s Premier Block Space program 
has you covered in sold-out situations, with 
contracted inventory at select properties in 
over 167 key markets worldwide.   We have 
the rooms that no one else does. ABC’s 
Online Hotel Directory, provides our travel 
advisors with the ability to search nearly 
50,000 participating properties, including the 
ability to filter results to narrow down your 
search, by program, hotel name, chain, brand, 
amenities and more. You can access the 
directory via ABC’s website at  
www.ABCGlobalServices.com

Premier Privileges is ABC’s corporate VIP program featuring a collection 
of over 350 four and five star properties around the globe.

INTRODUCING PREMIER PRIVILEGES NEW AMENITIES PROGRAM
MAKES IT EVEN EASIER TO CATER TO YOUR CORPORATE VIP CLIENTELE

For Your Corporate VIP C lientele

(c) Andrew J. Loiterton

• Complimentary Breakfast 
      for Two Daily
• Free Wi-Fi
• Complimentary Room Upgrade 

(on availability)

Raffles Jakarta

Exclusive Amenities Included 
at Every Property
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acquisition of WorldHotels, a global hotel 
collection of about 300 hotels and resorts.

Stepping out of its long history 
as a single hotel brand, Best Western in 
recent years has greatly diversified its brand 
offerings, including such new brands as Vīb, 
GLō, Sadie Hotel, Aiden Hotel and the BW 
Premier and Signature collections. Adding 
WorldHotels to the portfolio will strengthen 
its offering in the upper upscale and 
luxury segments.

WorldHotels, meanwhile, will benefit 
from Best Western’s loyalty program and sales 
and marketing teams.
 “Best Western is one of the 
largest, most respect and trusted hotel brands,” 
said WorldHotels CEO Geoff Andrew, who 
will continue in his position following the 
acquisition. “As we join forces the combined 
power of our brands sets the stage for a bright 
future for both Best Western and WorldHotels. 
Through its established senior leadership team 
and regional presence in each market, Best 
Western brings a new level of expertise that 
will undoubtedly help grow the WorldHotels 
brand in key markets.”

ACCOR Creates ‘Original’ Luxury Brand 

 ACCOR partnered with 
international hospitality group sbe to launch a 
new luxury brand, The House of Originals.
Initial properties in the new brand collection 
will include the Sanderson and St. Martins 
Lane in London, the Shore Club in Miami 
Beach and 10 Karakoy in Istanbul. Other 
hotels are in the works in Dubai, Paris
and London, according to Accor chief 
development officer Gaurav Bhushan.
The House of Originals brand will center 
around luxury experiences, particularly those 
related to food and mixology. Hotels in the 
collection will be “individually

continued on page 7

The hotel brand explosion is 
showing no signs of slowing 
down, as global hotel companies 

continue to add new brands to their portfolios. 
Recent additions include a brand focused on 
meeting and events, a brand centered around 
luxury experiences and a brand that will go 
after young travelers in China. A few other 
companies, meanwhile, have acquired existing 
high-end brands to boost their portfolios. 
Here’s a rundown of some of the newest brand 
development among some of the world’s 
largest hotel companies. 
 
 
 
 
 
New Hilton Brand Focuses on Meetings

Hilton in February launched a new 
brand, Signia Hilton, that will cater especially 
to business and leisure meetings and events.

Signia Hilton hotels will all have a 
minimum of 500 guest rooms and at least 75 
square feet per key of flexible meetings and 
events space. That meeting space will be the 
“signature showpiece” of each hotel, according 
to Hilton. That includes large ballrooms 
and pre-function areas along with small and 
midsize rooms designed and outfitted with 
technology to enable work and collaboration 
among guests.

Other features for the hotel brand 
include destination bars at every hotel that 

reflect the city or resort destination the hotel 
resides in as well as a signature restaurant. The 
hotel brand also promises “premium wellness 
experiences,” such as fitness classes, infinity 
pools and state-of-the-art spas. Hotels will be 
designed to impress upon arrival with modern 
architecture, manicured landscaping and a 
welcoming staff. Lobbies in the hotel brand 
will be social destinations for guests.

“Signia Hilton grew from feedback 
from top meeting professionals, owners, 
developers and guests,” according to David 
Marr, Hilton’s senior vice president and global 
head of full-service brands. “After countless 
hours of collaboration, together, we created 
Signia Hilton, a brand that will resonate with 
travelers, ‘wow’ meeting professionals and set 
a new, elevated standard for the meetings and 
events industry.”

Initial properties include Signia 
Hilton Orlando Bonnet Creek, Signia Hilton 
Atlanta and Signia Hilton Indianapolis. 
Hilton plans the brand to be a “carefully 
curated portfolio of hotels in top urban and 
resort locales.”

Best Western Hotels & Resorts Goes 
Upscale with WorldHotels

Best Western Hotels & Resorts is 
continuing its brand expansion with its recent 

Signia Hilton - Indianapolis  

HOTEL BRANDS
CONTINUE EXPLODING

Each Best Western® branded hotel is independently owned and operated. Best Western and the Best Western marks are service marks or registered service marks of 
Best  Western International, Inc. ©2019 Best Western International, Inc. All rights reserved. 

Book Chain Code “BW” and receive 10% o�  Best Available Rates
and 10% commission with the ABC rate code.

Wherever Life Takes You, Best Western Is There.®

Now with 13 brands for every business need.

CC303.2003.19_ABC_PremierAd1-19_FINAL.indd   1 2/1/19   10:14 AM
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Each Best Western® branded hotel is independently owned and operated. Best Western and the Best Western marks are service marks or registered service marks of 

Best  Western International, Inc. ©2019 Best Western International, Inc. All rights reserved. 

Book Chain Code “BW” and receive 10% o�  Best Available Rates
and 10% commission with the ABC rate code.

Wherever Life Takes You, Best Western Is There.®

Now with 13 brands for every business need.

CC303.2003.19_ABC_PremierAd1-19_FINAL.indd   1 2/1/19   10:14 AM
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B2B

Our global brands 
make you the hero. 

From luxury to boutique, mainstream 
to extended stay, our portfolio of 15 
differentiated IHG® brands represent 
more than 5,500 hotels that work 
together to help you meet your
clients’ needs. 

Visit ihgb2b.com to learn how IHG’s 
global brands can make you a hero to 
your clients.

Crowne Plaza® HY36 Midtown Manhattan



7

“the evolving needs and aspirations of a 
growing number of younger travelers in 
the upper-midscale segment in China,” 
according to Hyatt. That segment currently is 
underserved in China, and the new brand will 
cater to Chinese travelers’ preferences 
and expectations.
 Through the joint venture, 
Hyatt plans to open hotels in gateway cities 
including Shanghai, Beijing, Guangzhou and 
Shenzhen over the next five years.
 Hyatt already has a significant 
presence in China, with 70 hotels operating 
and 100 more in the pipeline, according 
to Stephen Ho, Hyatt’s president of global 
operations in great China. Homeinns Hotels 
Group operates its namesake brand, one of 
China’s largest and most rapidly growing 
economy brands, and more recently has 
been investing and building its portfolio of 
midscale brands.

special to the city in which each resides.”
“The lifestyle market continues 
to grow rapidly and has one of the fastest 
growth rates in the industry,” according to
Bhushan. “The House of Originals is the 
perfect combination of sbe’s know-how in 
entertainment and F&B and will benefit 
from ACCOR’s global platform, particularly 
in terms of distribution, loyalty and 
network development.” 
 ACCOR acquired a 50 percent stake 
in sbe last year.

IHG Has Big Plans for Six Senses 
 InterContinental Hotels Group 
plans to rapidly expand its newly acquired 
ultra-luxury wellness brand Six Senses Hotels 
Resorts Spa.
 Six Senses currently has properties in 
12 countries, all set in locations “of incredible 
natural beauty,” according to IHG. Current 
properties include a 19th-century wine estate 
in Portugal’s Douro Valley, island resorts in the 
Seychelles and Maldives, beachside properties 
in Indonesia, Thailand, Vietnam and Oman as 
well as properties in Singapore and the 
mountains of Courchevel in France.
 With Six Senses in the IHG fold, the 
company now plans to grow to 60 properties 

over the next decade. New properties on the 
way will include Six Senses’ first North 
American property: a pair of twisting towers 
near Manhattan’s High Line elevated park 
area.
 IHG is hardly done with its brand 
growth. CEO Keith Burr in the company’s 
recent earnings call said it also is looking 
to add a new all-suites brand targeting the 
upper-midscale market.

Hyatt to Target Young Travelers in China 
 Hyatt in late March announced 
a partnership with Chinese hotel group 
Homeinns to launch a new brand together 
in China.
 The brand, the name of which 
is still to be decided, will focus on 

Six Senses Hotels Resorts Spa - Krabey Island

A cosmopolitan jewel offering 
unparalleled amenities.
Up to 15% off BAR and

10% commission.  

World-class hospitality and 
unparalleled service at this

5-star hotel. 

Hard Rock 
London

Crowne Plaza
Baltimore Downtown Inner Harbor 

‘Alohilani Resort
 Wakiki Beach

Alcron Hotels
Prague, Czech Republic

A hotel fit for rockstars in an 
enviable location. Book ABC for
10% off BAR, 10% commission

& more.

Fabulous location in the heart of 
the city, within walking distance of 
the Inner Harbor and the Baltimore 

Convention Center. 

INTRODUCING NEW HOTEL OPENINGS AROUND THE GLOBE

P R E M I E R E

See our Premiere Openings and Grand Opening Offers at www.ABCGlobalServices.com

continued from page 4

B2B

Our global brands 
make you the hero. 

From luxury to boutique, mainstream 
to extended stay, our portfolio of 15 
differentiated IHG® brands represent 
more than 5,500 hotels that work 
together to help you meet your
clients’ needs. 

Visit ihgb2b.com to learn how IHG’s 
global brands can make you a hero to 
your clients.

Crowne Plaza® HY36 Midtown Manhattan
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BOOK THE ABC RATE CODE AT THESE
PARTICIPATING HIGHGATE PROPERTIES

NEW YORK
Gregory Hotel
Hotel Mela

Knickerbocker 
Manhattan Times Square
Michelangelo Hotel
Paramount Hotel
Park Central New York 
Park Lane New York

Stewart Hotel
Wagner at the Battery
WestHouse Hotel New York  

CALIFORNIA  
Hotel Diva San Francisco
Mosaic Hotel Beverly Hills 
Stanford Court San Francisco

RHODE ISLAND
Graduate Providence

FLORIDA
YVE Hotel Miami
Washington Park Hotel Miami

HAWAII
‘Alohilani Resort Waikiki Beach 
Aston Waikiki Beach Hotel

WASHINGTON DC
Beacon Hotel

MASSACHUSETTS
Courtyard Boston Cambridge
Studio Allston Hotel
Taj Boston

ILLINOIS
Inn of Chicago

WV
XT

LW
XT
PH
XT
XT
PH

Royalton New York 
Royalton Park Avenue

PH
PH

Row NYC XT

XT

James New York SoHo NY

LW
LX

XT
PH
PH

XT
XT
XT

XT
LE

GP

PH
XT

WH

XT

...a leading hospitality management company 
widely recognized as an innovator in the industry

...a dominant hotel player in key gateway 
markets, such as New York, San Francisco, 

Boston, Miami, Key West and Waikiki

...a premier choice for todayʼs discerning 
travelers,  with a diverse portfolio 

epresenting everything from legacy brands to 
bespoke lifestyle and independent hotels

HIGHGATE.COM

MAY 16, 2019
Hyatt Centric Chicago Wyndham Boston Beacon Hill

JUNE 20, 2019
The Westin St. Francis Union Square

Chicago, IL Boston, MA San Francisco, CA

AUGUST 22, 2019

 RSVP Now

For more information or to register for an event visit  www.ABCGlobalServices.com
 

Announcing UpClose 2019

You're Invited to Get UpClose with ABC and our Preferred Partners 

Thank You To Our Premier Partners

Join ABC and over 30 preferred hotel and industry partners for an evening of networking, education, food 
and lots of exciting prizes.

CHICAGO  |   BOSTON  |   SAN FRANCISCO

2019
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Premier Privileges by ABC, a corporate VIP 
program which features over 350 four- and 
five-star properties. Each Premier Privileges 
hotel offers daily breakfast, free Wi-Fi and 
upgraded accommodations upon availability– 
all included in reservations made under rate 
code AOM.  In addition, the Premier Hotel 
Program enables agents to book hotels in 
sold-out situations with the Block Space 
program.  The ABC Premier Desk is on call to 
answer requests related to the Block Space and 
Premier Privileges programs.  
 Agents who do not use the ABC 
Premier Hotel Program and the proprietary 
rate codes are missing out on real savings, 
perks and services for their clients.

T he ABC Premier Hotel Program 
offers agency partners special 
access to nearly 50,000 hotels 

in more than 9,500 cities around the world 
and provides millions of dollars in savings via 
our Better Than BAR program.  While ABC 
offers the lowest, unrestricted, flexible rates 
across all properties in our Premier Hotel 
Program, a large portion of hotels in the 
program offer additional savings off the best 
available rate, discounts which can be as high 
as 30 percent!

 ABC recently analyzed data to 
help quantify the savings those discounts 
can mean for our agency partners and their 
clients. To determine potential savings, ABC 
reviewed data from more than 20 key hotel 
chains in the program including Best Western 
International, Choice Hotels International, 
Drury Hotels, Fiesta Americana Hotels 
& Resorts, HotelREZ, Millennium, NH 
Hotel Group, Radisson Hotel Group, Sabre 
Hospitality and TravelClick. The discounts 
available among those providers ranged from 5 
percent to 30 percent off the best available rate. 
 Under the assumption that 30 percent 
of all reservations were made using the ABC 
rate access code, which is the way to obtain 
the discounts; when the savings rate was 
applied to those reservations, it revealed more 
than $13 million in potential savings at those 
providers alone in 2018. Agencies and other 
travel management professionals who use the 
ABC rate code have an easy opportunity to 
demonstrate real savings for their corporate 
accounts. Almost 20,000 hotels in the program 
offer a discount in 2019, and those hotels are 
marked clearly with the “Better Than BAR” 
icon in ABC’s online hotel directory. Those 
rates, like all rates in the ABC Premier Hotel 
Program, are all commissionable as well. 
 Discounts off best available 
rates are just one of the numerous benefits 
offered through the Premier Hotel Program. 
Agents using the program also get access 
to Premier Perks— high-value amenities 
that are included with the rate—as well as 

SAVE YOUR
CORPORATE ACCOUNTS

REAL MONEY

Save up to 

30% off
BAR

When you book ABC at 
over 20,000 hotels

Better Than BAR 

It’s as simple as ABC:

Always Book 
on the ABC 
Rate Code!

BOOK THE ABC RATE CODE AT THESE
PARTICIPATING HIGHGATE PROPERTIES

NEW YORK
Gregory Hotel
Hotel Mela

Knickerbocker 
Manhattan Times Square
Michelangelo Hotel
Paramount Hotel
Park Central New York 
Park Lane New York

Stewart Hotel
Wagner at the Battery
WestHouse Hotel New York  

CALIFORNIA  
Hotel Diva San Francisco
Mosaic Hotel Beverly Hills 
Stanford Court San Francisco

RHODE ISLAND
Graduate Providence

FLORIDA
YVE Hotel Miami
Washington Park Hotel Miami

HAWAII
‘Alohilani Resort Waikiki Beach 
Aston Waikiki Beach Hotel

WASHINGTON DC
Beacon Hotel

MASSACHUSETTS
Courtyard Boston Cambridge
Studio Allston Hotel
Taj Boston

ILLINOIS
Inn of Chicago

WV
XT

LW
XT
PH
XT
XT
PH

Royalton New York 
Royalton Park Avenue

PH
PH

Row NYC XT

XT

James New York SoHo NY

LW
LX

XT
PH
PH

XT
XT
XT

XT
LE

GP

PH
XT

WH

XT

...a leading hospitality management company 
widely recognized as an innovator in the industry

...a dominant hotel player in key gateway 
markets, such as New York, San Francisco, 

Boston, Miami, Key West and Waikiki

...a premier choice for todayʼs discerning 
travelers,  with a diverse portfolio 

epresenting everything from legacy brands to 
bespoke lifestyle and independent hotels

HIGHGATE.COM
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INTRODUCING:

The new program restructured 
redemption categories for room nights, 
including adding a top “Category 8” that 
requires 85,000 points for redemption. It 
includes some of Marriott’s most deluxe 
properties, such as the London Edition 
and the Ritz-Carlton Ras Al Khaimah 
in the United Arab Emirates. More than 
300 hotels also were shifted to a different 
redemption category, most of them to a 
higher category.

The experience programs that 
Marriott and SPG offered also have been 
merged into “Marriott Moments.” This 
enables members to use points for experiences 
beyond hotel stays, such as a private viewing 
area to watch the Macy’s Thanksgiving Day 
Parade in New York, meals with celebrity 
chefs or an “ultimate glamping experience” 
in a safari tent during Coachella.

Marriott International has 
completed the integration of 
the three different rewards 

programs it had following its acquisition of 
Starwood Hotels and Resorts into a single 
new rewards program: Bonvoy Marriott.

Bonvoy combines the now retired 
brands of Marriott Rewards, Ritz-Carlson 
Reward and Starwood Preferred Guest into 
a single brand covering 6,700 hotels across 
130 countries. 

The new program has a similar 
structure to Marriott Rewards that also 
mixes in some key elements of SPG, such as 
additional perks for the highest tiers of elite 
members in the program. In terms of earning 
structure, most brands earn travelers 10 
points per dollar, except for the extended stay 
brands—Residence Inn, Towneplace Suites 
and Element—which earn 5 points per dollar 

and Marriott Executive Apartments and 
ExecuStay, which earn 2.5 points per dollar.

Bonvoy has five tiers based on the 
number of nights stayed. After 10 nights, 
travelers reach Silver status, which boosts point 
earning by 10 percent and enables late check-
out when available. At 25 nights, travelers reach 
Gold status, where their points boost goes up 
to 25 percent and perks include free premium 
Wi-Fi and upgrades when available. At 50 
nights, travelers become Platinum, when the 
points boost rises to 50 percent and travelers 
get lounge access and upgrades to suites when 
available. Titanium status is reached after 75 
nights, then the bonus rises to 75 percent, and 
members get a 48-hour room guarantee. The 
highest status is Ambassador, reached after 100 
nights, when travelers get a dedicated service 
for managing reservation and can choose their 
own check-in and check-out times.

Simply book the ABC rate code in the GDS and participating 
hotels will display “Exclusive ABC 15% Discount.”

Each qualified booking is eligible for an entry into the 
Grand Prize drawing. 

Learn more at: www.ABCGlobalServices.com

Exclusive Offer from ABC and sbe 

Save 15% 
+ 

Book to Win a
2-night Luxury Stay at SLS Baha Mar 

+ $250 Gift Card

Premier Newsletter is published and distributed courtesy of  
ABC Global Services, Inc.

 
Corporate Headquarters | ABC Global Services

6001 Broken Sound Pkwy NW, Suite 340
Boca Raton, Florida 33487

561-300-6645 or 800-722-5179 (US/CA)
info@ABCGlobalServices.com | www.ABCGlobalServices.com

 
Business Development Team | bizdev@ABCGlobalServices.com 

Premier Desk | 800-858-0082
premierdesk@ABCGlobalServices.com

 

Agent Support Desk | 800-858-0081 | info@ezBOOKbyABC.com

ABCglobal services

ezBOO
by ABC global services
K
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© 2019 MARRIOTT INTERNATIONAL, INC. ALL RIGHTS RESERVED.

WHEN THE RIGHT PARTNER 
TAKES YOU FURTHER

H O T E L
E X C E L L E N C E !

EXCEPTIONAL EXPERIENCES. MADE HERE. 
At Marriott International, we’re dedicated to providing more options, and greater 

possibilities. Unlock more than 30 brands and 6,700 properties spanning 130 countries giving 
you an almost infinite range of experiences in more places. With so many experiences to 

choose from, booking with us means access to a world of opportunities.



6001 Broken Sound Pkwy NW, Suite 340
Boca Raton, FL 33487

ABCglobal services

Unlimited Rewards™ is a travel agent loyalty program of Avis Budget Group and is only available to travel professionals in the U.S. and Canada age 18 and over. To earn dollar rewards, you must be enrolled 
in the Unlimited Rewards program. Dollar rewards are in US Dollars. Canadian members will accrue rewards in US Dollars which are converted to Canadian Dollars at time of award. To enroll, go to unlim-
ited-rewards.com. Dollar rewards are awarded for bookings via GDS or online at avisagent.com, avis.ca, budget.com/agent, budget.ca, travelagents.hilton.com, careyconnect.com, the Embarque reserva-
tions hotline or the Carey Worldwide Reservations Center. Avis Rent A Car, Budget Rent A Car, Hilton, Carey and Embarque are participating brands in Unlimited Rewards. Some corporate accounts with 
Avis and Budget Car Rental are not eligible for rewards. To check an account, click on the link on the Earn Dollars page of unlimited-rewards.com. Reservations originating from a corporate self-booking 
tool are ineligible for Unlimited Rewards dollar rewards. See unlimited-rewards.com for details. ©Hilton 2019 & Avis Budget Group LLC.

Earn Big

Step 1 Receive your Unlimited Rewards number when you register at Unlimited-Rewards.com 

Step 2 Enter your Unlimited Rewards Number in the SI field of the GDS i.e. /SI-ZD999999999

Step 3 Watch for your rewards to be loaded to your debit card after the stay is completed

Step 4 Spend your dollar rewards anywhere YOU choose

EARN UP TO $2 FOR EVERY RESERVATION YOU MAKE JUST INCLUDE YOUR UNLIMITED REWARDS NUMBER.

®

GET DOLLAR REWARDS  
TO SPEND ANYWHERE 


